
 

‘‘Once-in-a-Lifetime’ opportunity for 
pupils to perform at the new World of 
Frozen at Disneyland Paris 

SHEFFIELD, UK – 2nd March 2026 

One UK primary school group will receive an all-inclusive trip to perform live with 
Katherine Jenkins OBE at Disneyland Paris this summer. 

Twinkl, the global leader in educational resources, has joined forces with 
AttractionTickets.com, the Preferred UK Launch Partner for World of Frozen at 
Disneyland Paris, to launch one of the most exciting primary school music 
opportunities in the UK. 

In celebration of the highly anticipated opening of the World of Frozen at Disneyland 
Paris, primary schools nationwide are being invited to step into the spotlight. 
Schools are asked to submit a recorded performance of the first chorus of the iconic 
Disney song , “Let It Go.” The successful school group will enjoy an all-inclusive trip 
to perform live in Arendelle this summer alongside world-renowned mezzo-soprano 
Katherine Jenkins OBE. 

A celebration of music and education 

The competition – which is open to all UK-based Twinkl customers – has been 
designed to inspire creativity, teamwork, and joy in the classroom, and to be as 
educational as it is aspirational. It is fully aligned with the National Curriculum for 
Music, focusing on ensemble performance and vocal confidence. 

To enter, teachers simply need to download the Official Kit via the Twinkl website – 
which includes the official Disney backing track for “Let It Go” – and submit their 
recording by the 27th March 2026.  

There will then be a two-stage judging process, starting with the regional heats, 
where 12 schools will be selected to represent their respective UK regions. Following 



this will be the national final, where Katherine Jenkins and the Disney Performing 
Arts team will select the ultimate winner from the regional finalists. 

“At Twinkl, we believe in the power of delivering tangible, unforgettable real-world 
experiences for pupils,” says Jonathan Seaton, CEO and co-founder of Twinkl. “By 
linking the foundational values of Twinkl with the enduring magic of Disney, we are 
helping teachers create memories that will stay with their pupils for a lifetime.” 

Chris Bradshaw, Marketing Director at AttractionTickets.com, added, “As the official 
launch partner for World of Frozen, we’re delighted to support an initiative that 
combines music, teamwork and confidence-building with the magic of Disneyland® 
Paris. We are really looking forward to viewing the entries and seeing the creativity, 
joy and talent that primary school children across the country bring to this iconic 
song.” 

In addition to the main prize, there will also be runner-up prizes of 12 bundles of 
Twinkl-branded music equipment and 100 sets of Twinkl Originals books. 

-ENDS- 

 

Media Enquiries 

For media enquiries, please contact sarah.davies@twinkl.co.uk or 
media@twinkl.co.uk 

 

Notes to Editor 

Key information 

1.​ The official Audition Kit is available exclusively at www.twinkl.co.uk/disneyland-paris 
2.​ All video submissions must be uploaded via the secure Twinkl portal by 

March 27, 2026. 

3.​ The competition is open to all UK primary schools and teachers; participating 
schools must be Twinkl members to qualify for the prize. 

About Twinkl 

Twinkl was founded in 2010 by husband and wife Jonathan and Susie Seaton, with a 
mission ‘to help those who teach’. The company provides high quality learning 
materials and educational services, which are all teacher-created and checked.  
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Today, Twinkl offers over 1.5 million resources via its website, with new content 
added daily. These range from classroom content and assessments, to AI tools and 
augmented reality games. Twinkl is used and trusted by schools and educators 
across the UK, and in over 200 countries and regions around the world - including 
primary and secondary school teachers, nursery workers and parents. 

About Disneyland Paris 

Disneyland Paris first opened its doors in April 1992 and has grown with its guests to 
become Europe’s number one tourist destination with over 375 million visits since its 
opening. Today, it is a multi-day resort offering two world-class theme parks, seven themed 
Disney hotels, the Disney Village® entertainment complex, and one of the top integrated 
corporate events venues in Europe. Disneyland Paris employs 19,000 employees, in more 
than 500 different jobs, with more than 120 nationalities represented. 

About AttractionTickets.com 

AttractionTickets.com is Europe’s largest theme park specialist selling over 1 million tickets 
and 250,000 on-site room nights a year.  The multi-award-winning company Adds 
Happiness® by making it easier, cheaper, and faster to buy tickets and hotel + ticket 
packages to the world's major theme parks. Packages are sold with full financial protection 
from ABTOT. In October 2025, AttractionTickets.com launched a podcast, Jump the Queue, 
featuring travel insights, destination tips, planning expertise, and many more tips to help 
families create their happiest holiday yet. 

https://www.attractiontickets.com/en/jump-queue-podcast

